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Coalition Against Insurance Fraud Keeps Consumers 
Informed Nationwide
In an earlier issue, we featured an article titled, 
“Industry Associations Demonstrate Relentless 
Commitment to Fighting Fraud on Both Local 
and National Levels.” Along with FAPIA’s efforts 
with the Florida Property and Casualty Insurance 
Fraud Task Force, we featured information on 
NAPIA’s association with the Coalition Against 
Insurance Fraud (CAIF). 

New NAPIA President R. Scott deLuise plans to 
further the association’s relationship with CAIF. 
The following is a more in-depth look at CAIF 
with information from the CAIF website:

Mission Statement
Leveraging the combined energy and resources of 
consumers, government organizations and insurers, 
the Coalition Against Insurance Fraud will foster 
an environment and forum where collaboration can 
thrive to: 1) combat all forms of insurance fraud, 
2) reduce costs for consumers and insurers, and 
3) promote fairness and integrity of the insurance 
system.

Objectives
The mission is fulfilled by:

Consumer Brochure Highlighting AOB 
and UPPA in Final Stages 
FAPIA Managing Director Nancy Dominguez 
provided the following update on the consumer 
brochure the association has created in conjunction 
with the Florida Property and Casualty Insurance 
Fraud Task Force.

“FAPIA continues its participation in the Florida 
Property and Casualty Insurance Fraud Task 
Force quarterly meetings. At the last meeting, 
the brochure that FAPIA helped create was 
very well received. It is pending final approval 
from the state, but all indications are that it will 
be approved. We were able to highlight some 
of the task force priorities such as AOB and the 
Unlicensed Practice of Public Adjusting in this 
consumer brochure. Distribution will be online 
and by members of the task force which includes 
insurers. Once final approval is received, FAPIA 
members will be able to request these brochures 
from FAPIA HQ to distribute. President 

Darryl Davis 
and Incoming 
President Mike 
Rump were at the 
October meeting and 
presented the brochure 
to the task force.”

The Florida Property and Casualty Insurance Fraud 
Task Force was created by the Florida Department 
of Financial Services in 2010. The mission of the 
Task Force is to reduce, deter or eliminate Property 
and Casualty (P&C) Insurance Fraud, including 
but not limited to homeowners, apartment, rental 
dwelling, condominium, boat, commercial, personal 
articles and church insurance.

To learn more about The Florida Property and 
Casualty Insurance Fraud Task Force visit http://
fighting-fraud.wix.com/stompoutfraud.  ³
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Consumer 
Brochure 
Update, 
NAPIA 
Social Media 
Guidelines, 
Coalition 

Against Insurance Fraud 
and More
In our November issue of The Journal of 
Public Adjusting, we have the latest on the 
highly anticipated consumer brochure that 
is a joint effort between FAPIA and the 
Florida Property and Casualty Insurance 
Fraud Task Force. 

And as a follow–up to a previous article on 
efforts to combat fraud on both local and 
national levels, we are providing additional 
information on the Coalition Against 
Insurance Fraud (CAIF). NAPIA plans 
to continue fostering its relationship with 
CAIF under the guidance of new NAPIA 
President R. Scott deLuise. 

Also this time, we are featuring NAPIA’s 
social media guidelines featured in a 
recent association newsletter. You’ll want 
to make sure you are in compliance if you 
are a NAPIA member. Additionally, we 
have information about NAPIA’s new 
membership program. 

Thank you for joining us,

NAPIA Provides Social Media 
Activity Guidelines
In the latest issue of the NAPIA Bulletin, 
the following guidelines are provided for 
NAPIA members utilizing social media:

The National Association of Public 
Insurance Adjusters acknowledges that 
use of information and social media 
technology provides useful benefits for 
members of our organization. Included 
among these benefits is training and 
acquisition of information for the 
betterment of the organization and 
its members. Social media also allows 
for the dissemination of information 
to the general public for public 
relations, showing our commitment to 
insurance consumer advocacy and safety 
education. As such, NAPIA embraces 
the usage of instant technology.

This guideline establishes the NAPIA 
social media and instant technology 
procedures and protocol intended to 
mitigate the downside of the use of this 
technology. This guideline applies to all 
employees of NAPIA members, their 
employees and associate members. 

For the purposes of this guideline, the 
term “instant technology” is defined as 
resources including, but not limited 
to, instant messaging, texting, paging 
and social networking on sites such as 
Facebook, Myspace, LinkedIn, Twitter, 
YouTube and other information sharing 
services, websites and or blogs.

Social media content shall adhere to 
all applicable laws, regulations and 
policies including records management 
and retention requirements set by 
law and regulation. The Internet and 
other information sharing services 
are global entities with no control of 
users or content. Available resources 
may contain material of a controversial 
nature. NAPIA is not responsible for 
information found on these sources.

NAPIA understands the value of 
such technology, but also recognizes 
the concerns and issues raised when 
information is released that violates 
privacy matters or portrays the 
organization to the public in a negative 
manner (intentionally or not). Therefore, 
it is recommended that no slandering or 
use of any insurers names be included 
in member social media posts. For 
example: 

1. ”State Farm fails to settle claim with 
Mr. & Mrs. Smith,” or 

2.  “Lloyds’ adjuster Mr. Jones is the 
worst adjuster” 

Under this restriction, members 
and employees are prohibited from 
dissemination or transmission of fashion 
photographs, images, claim information, 
or settlement information of individuals 
who have retained a NAPIA public 
adjuster. 

This guideline is not intended to limit 
anyone’s freedom of speech or right of 
expression; but as we are viewed as a 
public entity, this policy is put in place 
to protect the rights of our organization, 
our members and the public we have a 
commitment to protect. 

Members and employees are advised 
that their speech directly or by means 
of instant technology has a connection 
to their professional duties and 
responsibilities and may be restricted 
speech under the First Amendment.

As a result, members are encouraged to 
follow the following guidelines: 

 � Do not make any disparaging or false 
statements or use profane language. 

 � Do not make any statements or other 
forms of speech that ridicule, malign, 
disparage or otherwise express 
bias against any race, religion or 
protected class of individual. 

 � Make clear you are expressing your 
personal opinion and not that of 
NAPIA. 

 � Do not share confidential or 
proprietary information. 

 � Do not display NAPIA logos, or 
similar identifying items without 
prior written permission. 

 � Do not publish any materials that 
could reasonably be considered to 
represent the views or positions of 
NAPIA without authorization. 

If you have any questions about these 
guidelines, please contact NAPIA.  ³
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More on Licensure of Emergency Adjusters 
At The Journal of Public Adjusting, we 
like to provide you with a wide range of 
information on both the public adjusting 
industry and the insurance industry as 
a whole. In our last issue, we featured 
information on Emergency Adjuster 
requirements. As a follow-up to the article, 
we are providing more information from 
69B-220.001 Licensure of Emergency 
Adjusters on the DFS website:

(b) “Licensed adjuster” means those 
persons currently licensed in good 
standing by the Department as a company 
employee adjuster or independent adjuster, 
whether the licensure is permanent 
resident licensure, permanent nonresident 
licensure or emergency licensure pursuant 
to this rule, and whether limited licensure 
or unlimited licensure. The term does 
not include persons licensed as public 
adjusters or public adjuster apprentices by 
the Department or persons licensed as any 

type of adjuster or public adjuster by states 
other than the State of Florida.

(c) “Emergency” and “Catastrophe.” These 
two terms as used in Section 626.874, 
F.S., are synonymous, and no separate 
treatment is afforded catastrophe over 
emergency adjusters.

(d) “Emergency adjuster” means a person 
who is not a licensed adjuster with the 
Department but who has been designated 
and certified to the Department by 
an insurer, an independent resident 
adjuster, or a licensed general lines agent 
as qualified to adjust claims, losses, or 
damages under policies or contracts of 
insurance issued by such insurer in the 
event of a catastrophe or emergency.

We encourage you to visit the DFS 
website at www.myfloridacfo.com to stay 
current on industry information.  ³

NAPIA Announces New Membership Program
In a recent association newsletter, NAPIA publicized its new 
membership program:

Recruit a Member and Receive a $300 Credit
NAPIA has a new membership promotion program that rewards 
members who recruit. Receive a $300 credit, good for one year, for 
each approved new member. There is no limit to the number of 
credits awarded. The referring member may apply credit(s) to: 

 � A website link on the NAPIA ‘Find an Adjuster’ directory. 

 � Registration at a NAPIA Annual or Mid-Year Meeting (one 
credit per registration, and no more than two credits per event). 

 � As a gift to any new member for $150 off the registration fee at a 
NAPIA Annual and Mid-Year Meeting. 

 � As a gift to any current member for $300 off the registration fee 
at a NAPIA Annual or Mid-Year Meeting. 

Contact NAPIA at 703-433-9217 or info@napia.com if you need 
membership materials or if you have any questions regarding 
this new membership promotion program.

The association’s membership committee has other new initiatives 
it will be implementing in the coming year.  

For more information on NAPIA, visit www.napia.com.  ³
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Receive a $300 credit, good 
for one year, for each 
approved new member.  

There is no limit to the 
number of credits awarded.
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 � Educating and increasing awareness among consumers, 
government organizations, insurers and other stakeholders 
of the scope and impact of insurance fraud as a means to: 
1) lower tolerance of fraud, and 2) encourage and motivate 
greater engagement in the development and implementation of 
potential solutions.

 � Advocating laws, regulations and policies that help to detect, 
prevent, deter, and prosecute insurance fraud and by seeking 
appropriate remedies. This will be done through efficient, 
effective and practical initiatives.

 � Serving as the preeminent source of insurance fraud 

information and expertise and by conducting research to 
promote and support more effective and efficient anti-fraud 
initiatives and activities.

 � Strengthening and expanding the Coalition to effectively 
coordinate and engage more individuals and organizations in 
combatting insurance fraud.

For more information on CAIF, visit www.insurancefraud.org.  ³
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